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Ìàðêåòèíãîâ³ ôóíêö³¿ ï³äïðèºìñòâ â öèôðîâ³é åêîíîì³ö³
Ïðåäìåòîì äîñë³äæåííÿ º ìàðêåòèíãîâ³ ôóíêö³¿ ï³äïðèºìñòâ â öèôðîâ³é åêîíîì³ö³.

Ìåòîþ äîñë³äæåííÿ º âèçíà÷åííÿ íàéá³ëüø åôåêòèâíèõ ìàðêåòèíãîâèõ ôóíêö³é ï³äïðèºìñòâ 
â öèôðîâ³é åêîíîì³ö³.

Ìåòîäè äîñë³äæåííÿ. Ó ñòàòò³ âèêîðèñòàí³ ä³àëåêòè÷íèé ìåòîä íàóêîâîãî ï³çíàííÿ, ìåòîä 
àíàë³çó ³ ñèíòåçó, ïîð³âíÿëüíèé ìåòîä, ìåòîä óçàãàëüíåííÿ äàíèõ.

Ðåçóëüòàòè ðîáîòè. Ó ñòàòò³ âèçíà÷åí³ îñíîâí³ ìàðêåòèíãîâ³ ôóíêö³¿ ï³äïðèºìñòâ â öèôðîâ³é åêî-
íîì³ö³. Ðîçãëÿíóò³ âèìîãè äî ìàðêåòèíãîâèõ ôóíêö³é ï³äïðèºìñòâ â öèôðîâ³é åêîíîì³ö³. Çä³éñíåíî 
êîìïëåêñíèé àíàë³ç îñíîâíèõ ìàðêåòèíãîâèõ ôóíêö³é ï³äïðèºìñòâ â ðàìêàõ öèôðîâî¿ òðàíñôîðìàö³¿.

Âèñíîâêè. Ó öèôðîâ³é åêîíîì³ö³ óñï³õ ìàðêåòèíãó çàëåæèòü â³ä çäàòíîñò³ ï³äïðèºìñòâ ðîçóì³òè 
ñâî¿õ êë³ºíò³â, âèêîðèñòîâóâàòè äàí³ äëÿ ïðèéíÿòòÿ ð³øåíü, ñòâîðþâàòè ö³íí³ñòü ÷åðåç êîíòåíò òà 
çàáåçïå÷óâàòè áåçïåðåá³éíèé, ïåðñîíàë³çîâàíèé äîñâ³ä âçàºìîä³¿. Êîìá³íàö³ÿ öèõ ôóíêö³é, àäàï-
òîâàíà äî ñïåöèô³êè á³çíåñó òà ö³ëüîâî¿ àóäèòîð³¿, º çàïîðóêîþ äîñÿãíåííÿ åôåêòèâíîñò³. Óñâ³-
äîìëåííÿ öèõ ìàðêåòèíãîâèõ ôóíêö³é º ëèøå ïåðøèì êðîêîì. Îñíîâíå çàâäàííÿ º â ¿õí³é ³íòå-
ãðàö³¿ òà ñèíåðã³¿. Åôåêòèâíèé ìàðêåòèíã ó öèôðîâ³é åêîíîì³ö³ – öå íå ïðîñòî íàá³ð äèñêðåòíèõ 
³íñòðóìåíò³â, à ö³ë³ñíà åêîñèñòåìà, äå êîæíà ôóíêö³ÿ ï³äòðèìóº òà ïîñèëþº ³íø³. Íàïðèêëàä, äàí³, 
ç³áðàí³ ÷åðåç àíàë³òèêó êë³ºíò³â, æèâëÿòü ïåðñîíàë³çàö³þ êîíòåíòó, ÿêà ïîêðàùóº ïîêàçíèêè SEO 
òà åôåêòèâí³ñòü êàìïàí³é ó ñîö³àëüíèõ ìåðåæàõ. Îñíîâíèì ôàêòîðîì óñï³õó º ãëèáîêå ïðîíèêíåí-
íÿ â ðîçóì³ííÿ êë³ºíòà. Öå âèõîäèòü çà ðàìêè ïðîñòîãî çáîðó äåìîãðàô³÷íèõ äàíèõ. Éäåòüñÿ ïðî 
âèâ÷åííÿ åìîö³éíèõ ïîòðåá, áîëüîâèõ òî÷îê, ìîòèâàö³é òà êîíòåêñòó, â ÿêîìó êë³ºíò âçàºìîä³º ç 
áðåíäîì. Òàêå ðîçóì³ííÿ äàº ìîæëèâ³ñòü ñòâîðþâàòè ìàðêåòèíãîâ³ ïîâ³äîìëåííÿ, ÿê³ çä³éñíþþòü 
ðåçîíàíñ íà îñîáèñò³ñíîìó ð³âí³, ñòèìóëþþ÷è íå ëèøå ³íòåðåñ, àëå é åìîö³éíèé çâ’ÿçîê. Êð³ì òîãî, 
ïîñò³éíà àäàïòàö³ÿ òà ãîòîâí³ñòü äî åêñïåðèìåíò³â º âàæëèâèì ôàêòîðîì.

Êëþ÷îâ³ ñëîâà: ìàðêåòèíãîâ³ ôóíêö³¿, ï³äïðèºìñòâî, öèôðîâà åêîíîì³êà, öèôðîâà òðàíñôîð-
ìàö³ÿ, êë³ºíòñüêèé äîñâ³ä, CRM–ñèñòåìè, ïëàòôîðìè, åëåêòðîííà êîìåðö³ÿ, ìàðêåòèíã, öèôðîâ³ 
³íñòðóìåíòè.
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Marketing functions of enterprises in the digital economy
The subject of the study is the marketing functions of enterprises in the digital economy.

The purpose of the study is to determine the most effective marketing functions of enterprises 
in the digital economy.

Research methods. The article uses the dialectical method of scientific knowledge, the method of 
analysis and synthesis, the comparative method, and the method of data generalization.

Results of the work. The article defines the main marketing functions of enterprises in the 
digital economy. The requirements for the marketing functions of enterprises in the digital economy 
are considered. A comprehensive analysis of the main marketing functions of enterprises within the 
framework of digital transformation is carried out.

Conclusions. In the digital economy, the success of marketing depends on the ability of enterprises 
to understand their customers, use data for decision–making, create value through content, and 
provide a seamless, personalized interaction experience. The combination of these functions, adapted 
to the specifics of the business and target audience, is the key to achieving efficiency. Awareness 
of these marketing functions is only the first step. The main task is in their integration and synergy. 
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Ïîñòàíîâêà ïðîáëåìè. Öèôðîâà åêîíîì³êà 
äèíàì³÷íà, òåõíîëîã³¿ ðîçâèâàþòüñÿ, à ïîâåä³íêà 
ñïîæèâà÷³â çì³íþºòüñÿ. Ï³äïðèºìñòâà, ÿê³ óñï³ø-
íî àäàïòóþòüñÿ äî öèõ çì³í, âïðîâàäæóþòü íîâ³ 
³íñòðóìåíòè òà ï³äõîäè, çàâæäè áóäóòü íà êðîê ïî-
ïåðåäó. Öå îçíà÷àº â³äìîâó â³ä çàñòàð³ëèõ ñòðàòå-
ã³é íà êîðèñòü ãíó÷êèõ, çàñíîâàíèõ íà äàíèõ ï³ä-
õîä³â. Êð³ì òîãî, ïîêàçíèêè åôåêòèâíîñò³ ïîâèíí³ 
áóòè ÷³òêî âèçíà÷åí³ òà âèì³ðþâàí³. Â³äñòåæåí-
íÿ îñíîâíèõ ìåòðèê, òàêèõ ÿê êîåô³ö³ºíò êîíâåð-
ñ³¿, âàðò³ñòü çàëó÷åííÿ êë³ºíòà (CAC), æèòòºâà ö³í-
í³ñòü êë³ºíòà (LTV) òà ROI ìàðêåòèíãîâèõ êàìïàí³é, 
äàº ìîæëèâ³ñòü îö³íþâàòè óñï³øí³ñòü âïðîâàäæå-
íèõ ñòðàòåã³é òà ñâîº÷àñíî âíîñèòè êîðåêòèâè. Öå 
çàáåçïå÷óº ïðîçîð³ñòü òà ï³äçâ³òí³ñòü ìàðêåòèí-
ãîâèõ çóñèëü, ñïðÿìîâóþ÷è ¿õ äî äîñÿãíåííÿ êîí-
êðåòíèõ á³çíåñ–ö³ëåé. ²íòåãðàö³ÿ âñ³õ öèõ åëåìåí-
ò³â – ðîçóì³ííÿ êë³ºíòà, ïåðñîíàë³çàö³ÿ, ö³íí³ñíèé 
êîíòåíò, åôåêòèâí³ öèôðîâ³ êàíàëè, àâòîìàòèçà-
ö³ÿ, îìí³êàíàëüíèé ï³äõ³ä, ñï³âïðàöÿ ç ³íôëþåíñå-
ðàìè, îïòèì³çàö³ÿ äîñâ³äó êîðèñòóâà÷à òà ïîñò³éíå 
âèì³ðþâàííÿ ðåçóëüòàò³â – öå ïîòóæíà ìàðêåòèí-
ãîâà ìàøèíà, çäàòíà íå ò³ëüêè âèæèòè, àëå é ïðî-
öâ³òàòè â óìîâàõ ñó÷àñíî¿ öèôðîâî¿ åêîíîì³êè.

Àíàë³ç îñòàíí³õ äîñë³äæåíü òà ïóáë³êàö³é. 
Íàóêîâ³ äîñë³äæåííÿ çîñåðåäæóþòüñÿ íà òðàí-
ñôîðìàö³¿ ìàðêåòèíãîâèõ ôóíêö³é ï³äïðèºìñòâ 
ï³ä âïëèâîì öèôðîâ³çàö³¿, ïëàòôîðì³çàö³¿ ðèí-
ê³â ³ çðîñòàííÿ ðîë³ äàíèõ (Î. Á³ëàíåíêî, Î. Ìàð-
÷óê, Þ. Îëèô³ðåíêî). Ó öåíòð³ óâàãè äîñë³äíèê³â 
(Í. ßëîâåãà, Î. Ùàíäð³âñüêà) ïåðåáóâàº ïåðåõ³ä 
â³ä ³íñòðóìåíòàëüíîãî ðîçóì³ííÿ öèôðîâîãî ìàð-
êåòèíãó (ÿê íàáîðó êàíàë³â) äî óïðàâë³íñüêî¿ êîí-
öåïö³¿, äå ìàðêåòèíã ³íòåãðóºòüñÿ ç ²Ò, àíàë³òèêîþ 
òà êë³ºíòñüêèì äîñâ³äîì, à åôåêòèâí³ñòü âèì³ðþ-
ºòüñÿ ÷åðåç ïîêàçíèêè LTV, CAC, ROMI ³ NPS.

Ìåòà ñòàòò³ – âèçíà÷åííÿ íàéá³ëüø åôåêòèâ-
íèõ ìàðêåòèíãîâèõ ôóíêö³é ï³äïðèºìñòâ â öèô-
ðîâ³é åêîíîì³ö³.

Âèêëàä îñíîâíîãî ìàòåð³àëó. Öèôðîâà 
òðàíñôîðìàö³ÿ çì³íþº ëàíäøàôò ìàðêåòèí-
ãó, ïîòðåáóþ÷è ó ï³äïðèºìñòâ ãëèáîêî¿ àäàïòàö³¿ 
òà ïåðåîñìèñëåííÿ ñâî¿õ ìàðêåòèíãîâèõ ôóíê-
ö³é. Ó íîâ³é öèôðîâ³é åêîíîì³ö³, äå äàí³, òåõíîëî-
ã³¿ òà ñïîæèâàöüê³ ìîæëèâîñò³ â³ä³ãðàþòü îñíîâíó 
ðîëü, òðàäèö³éí³ ï³äõîäè íå º äîñòàòí³ìè.

Îñíîâí³ ìàðêåòèíãîâ³ ôóíêö³¿ ï³äïðèºìñòâ ó 
öèôðîâ³é åêîíîì³ö³ íàñòóïí³:

1. Öèôðîâèé àíàë³ç òà äîñë³äæåííÿ ðèíêó:
– Çá³ð òà àíàë³ç äàíèõ: öå îñíîâà öèôðîâîãî

ìàðêåòèíãó. Ï³äïðèºìñòâà çáèðàþòü âåëè÷åçí³ 
îáñÿãè äàíèõ ïðî ñïîæèâà÷³â (ïîâåä³íêà íà ñàé-
ò³, â ñîö³àëüíèõ ìåðåæàõ, ³ñòîð³ÿ ïîêóïîê, äåìî-
ãðàô³÷í³ äàí³ òîùî) çà äîïîìîãîþ ³íñòðóìåíò³â 
âåá–àíàë³òèêè, CRM–ñèñòåì, ïëàòôîðì ñîö³-
àëüíèõ ìåä³à.

– Ïðîãíîçóâàííÿ òðåíä³â: àíàë³ç äàíèõ äàº
ìîæëèâ³ñòü âèÿâëÿòè íîâ³ òðåíäè, ïîòðåáè ñïî-
æèâà÷³â, êîíêóðåíòí³ ïåðåâàãè òà çàãðîçè.

– Ïåðñîíàë³çàö³ÿ: ãëèáîêå ðîçóì³ííÿ ñïîæè-
âà÷³â äàº ìîæëèâ³ñòü ñòâîðþâàòè âèñîêîïåðñî-
íàë³çîâàí³ ìàðêåòèíãîâ³ êàìïàí³¿, ùî ï³äâèùóº ¿õ 
åôåêòèâí³ñòü.

2. Öèôðîâà ðîçðîáêà ïðîäóêòó/ïîñëóãè:
– ²ííîâàö³¿ íà îñíîâ³ äàíèõ: ñïîæèâàöüê³ â³äãó-

êè, àíàë³ç ïîâåä³íêè òà çâîðîòíèé çâ’ÿçîê â ðåæè-
ì³ ðåàëüíîãî ÷àñó äàþòü ìîæëèâ³ñòü øâèäêî âäî-
ñêîíàëþâàòè ³ñíóþ÷³ ïðîäóêòè òà ðîçðîáëÿòè íîâ³, 
ÿê³ â³äïîâ³äàþòü àêòóàëüíèì ïîòðåáàì ðèíêó.

– Øâèäêå òåñòóâàííÿ òà ³òåðàö³¿: öèôðîâ³ ³í-
ñòðóìåíòè (A/B òåñòóâàííÿ, áåòà–òåñòóâàííÿ) 
äàþòü ìîæëèâ³ñòü øâèäêî ïåðåâ³ðÿòè ã³ïîòåçè 
ùîäî ïðîäóêòó òà âíîñèòè êîðåêòèâè.

3. Öèôðîâèé ìàðêåòèíã òà êîìóí³êàö³¿:
– Êîíòåíò–ìàðêåòèíã: ñòâîðåííÿ òà ðîçïîâñþ-

äæåííÿ ö³ííîãî, ðåëåâàíòíîãî òà ïîñë³äîâíîãî êîí-
òåíòó (áëîã–ïîñòè, â³äåî, ³íôîãðàô³êà, ïîäêàñòè) 
äëÿ çàëó÷åííÿ òà óòðèìàííÿ ö³ëüîâî¿ àóäèòîð³¿.

Effective marketing in the digital economy is not just a set of discrete tools, but a holistic ecosystem 
where each function supports and enhances the others. For example, data collected through customer 
analytics powers content personalization that improves SEO indicators and social media campaigns 
performance. A key success factor is a deep insight into the client’s understanding. This goes beyond 
simply collecting demographic data. It is about learning the emotional needs, pain points, motivations, 
and the context in which the customer interacts with the brand. This understanding makes it possible 
to create marketing messages that resonate on a personal level, stimulating not only interest but 
also an emotional connection. In addition, constant adaptation and a willingness to experiment are 
important factors.

Keywords: marketing functions, enterprise, digital economy, digital transformation, customer 
experience, CRM systems, platforms, e–commerce, marketing, digital tools.
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– SEO (Ïîøóêîâà îïòèì³çàö³ÿ): îïòèì³çàö³ÿ
âåá–ñàéòó òà êîíòåíòó äëÿ ï³äâèùåííÿ âèäèìîñò³ 
â ðåçóëüòàòàõ ïîøóêîâèõ ñèñòåì.

– SEM (Ïîøóêîâèé ìàðêåòèíã): âèêîðèñòàííÿ
ïëàòíî¿ ðåêëàìè â ïîøóêîâèõ ñèñòåìàõ (Google 
Ads, Yandex.Direct) äëÿ øâèäêîãî çàëó÷åííÿ 
òðàô³êó.

– SMM (Ìàðêåòèíã ó ñîö³àëüíèõ ìåðåæàõ): âè-
êîðèñòàííÿ ïëàòôîðì ñîö³àëüíèõ ìåðåæ äëÿ 
âçàºìîä³¿ ç àóäèòîð³ºþ, ïîáóäîâè ñï³ëüíîò, ðå-
êëàìè òà ïðîñóâàííÿ.

– Email–ìàðêåòèíã: ïåðñîíàë³çîâàí³ ðîçñèëêè
äëÿ ³íôîðìóâàííÿ, çàîõî÷åííÿ òà óòðèìàííÿ êë³-
ºíò³â.

– ²íôëþåíñåð–ìàðêåòèíã: ñï³âïðàöÿ ç ë³äåðà-
ìè äóìîê äëÿ îõîïëåííÿ íîâî¿ àóäèòîð³¿.

– Â³äåîìàðêåòèíã: âèêîðèñòàííÿ â³äåî äëÿ êîìó-
í³êàö³¿, äåìîíñòðàö³¿ ïðîäóêò³â òà çàëó÷åííÿ óâàãè.

– Ïðîãðàìíà ðåêëàìà: àâòîìàòèçîâàíà êóï³âëÿ
òà ïðîäàæ öèôðîâî¿ ðåêëàìè.

4. Öèôðîâèé ïðîäàæ òà äèñòðèáóö³ÿ:
– Åëåêòðîííà êîìåðö³ÿ (E–commerce): ïðî-

äàæ òîâàð³â òà ïîñëóã ÷åðåç ³íòåðíåò–ìàãàçèíè, 
ìàðêåòïëåéñè.

– Omnichannel–ìàðêåòèíã: ³íòåãðàö³ÿ îíëàéí–
òà îôëàéí–êàíàë³â ïðîäàæ³â äëÿ ñòâîðåííÿ áåç-
øîâíîãî äîñâ³äó ïîêóïöÿ.

– Ïåðñîíàë³çîâàí³ ðåêîìåíäàö³¿: âèêîðèñòàííÿ
ðîçðîáîê äëÿ ïðîäàæó çàâäÿêè àíàë³çó äàíèõ ïðî 
ñïîæèâà÷à.

5. Öèôðîâå êåðóâàííÿ â³äíîñèíàìè ç êë³ºíòà-
ìè (CRM):

– Àâòîìàòèçàö³ÿ ìàðêåòèíãó: âèêîðèñòàííÿ
ïðîãðàìíîãî çàáåçïå÷åííÿ äëÿ àâòîìàòèçàö³¿ 
ïîâòîðþâàíèõ ìàðêåòèíãîâèõ çàâäàíü (â³äïðàâ-
êà ëèñò³â, ïîñòè ó ñîöìåðåæàõ, ñåãìåíòàö³ÿ).

– Ï³äòðèìêà êë³ºíò³â ó öèôðîâèõ êàíàëàõ: íà-
äàííÿ êë³ºíòñüêî¿ ï³äòðèìêè ÷åðåç ÷àò–áîòè, ìå-
ñåíäæåðè, ñîö³àëüí³ ìåðåæ³.

– Ïðîãðàìè ëîÿëüíîñò³: ðîçðîáêà òà óïðàâë³í-
íÿ öèôðîâèìè ïðîãðàìàìè ëîÿëüíîñò³ äëÿ óòðè-
ìàííÿ êë³ºíò³â.

6. Öèôðîâèé áðåíäèíã òà ðåïóòàö³éíèé ìå-
íåäæìåíò:

– Óïðàâë³ííÿ îíëàéí–ðåïóòàö³ºþ: ìîí³òîðèíã
çãàäîê ïðî áðåíä â ìåðåæ³, ðåàãóâàííÿ íà â³äãó-
êè, óïðàâë³ííÿ êðèçàìè.

– Ïîáóäîâà îíëàéí–ñï³ëüíîòè: àêòèâíà âçàº-
ìîä³ÿ ç àóäèòîð³ºþ, ñòâîðåííÿ ëîÿëüíî¿ ñï³ëüíî-
òè íàâêîëî áðåíäó.

– Äèôåðåíö³àö³ÿ â öèôðîâîìó ñåðåäîâèù³:
ñòâîðåííÿ óí³êàëüíîãî öèôðîâîãî îáðàçó áðåí-
äó, ùî âèä³ëÿº éîãî ñåðåä êîíêóðåíò³â.

7. Öèôðîâèé àíàë³ç åôåêòèâíîñò³ òà îïòèì³çàö³ÿ:
– Âèì³ðþâàííÿ ROI: â³äñòåæåííÿ åôåêòèâíîñ-

ò³ ìàðêåòèíãîâèõ êàìïàí³é çà äîïîìîãîþ ³íäèêàòîð³â 
åôåêòèâíîñò³ (KPI), òàêèõ ÿê êîíâåðñ³ÿ, âàðò³ñòü çàëó-
÷åííÿ êë³ºíòà (CAC), æèòòºâà ö³íí³ñòü êë³ºíòà (LTV).

– Áåçïåðåðâíà îïòèì³çàö³ÿ: âèêîðèñòàííÿ äà-
íèõ äëÿ ïîñò³éíîãî âäîñêîíàëåííÿ ìàðêåòèíãî-
âèõ ñòðàòåã³é òà òàêòèê.

Îñíîâí³ âèìîãè äî ìàðêåòèíãîâèõ ôóíêö³é ï³ä-
ïðèºìñòâ â öèôðîâ³é åêîíîì³ö³:

Îð³ºíòàö³ÿ íà êë³ºíòà: öèôðîâà åêîíîì³êà ïî-
òðåáóº ðîçóì³ííÿ ïîòðåá òà ïîâåä³íêè êë³ºíò³â, 
ùî ðîáèòü ïåðñîíàë³çàö³þ îñíîâíèì åëåìåíòîì.

Äàí³ ÿê ïàëèâî: äàí³ º îñíîâíèì ðåñóðñîì äëÿ 
ïðèéíÿòòÿ ð³øåíü, ðîçðîáêè ñòðàòåã³é òà îïòèì³-
çàö³¿ ìàðêåòèíãîâèõ êàìïàí³é.

Ãíó÷ê³ñòü òà àäàïòèâí³ñòü: öèôðîâèé ñâ³ò øâèä-
êî çì³íþºòüñÿ, òîìó ï³äïðèºìñòâà ïîâèíí³ áóòè 
ãíó÷êèìè òà çäàòíèìè øâèäêî àäàïòóâàòèñÿ äî 
íîâèõ òðåíä³â òà òåõíîëîã³é.

²íòåãðàö³ÿ êàíàë³â: ñòâîðåííÿ áåçøîâíîãî äîñ-
â³äó äëÿ êë³ºíòà ÷åðåç ³íòåãðàö³þ âñ³õ îíëàéí– òà 
îôëàéí–êàíàë³â º âàæëèâèì.

Âèì³ðþâàí³ñòü òà àíàë³òèêà: ìîæëèâ³ñòü âèì³-
ðþâàòè åôåêòèâí³ñòü ìàðêåòèíãîâèõ çóñèëü äàº 
ìîæëèâ³ñòü ïðèéìàòè îá´ðóíòîâàí³ ð³øåííÿ òà 
îïòèì³çóâàòè âèòðàòè.

Ï³äïðèºìñòâà, ÿê³ óñï³øíî àäàïòóþòü ñâî¿ ìàð-
êåòèíãîâ³ ôóíêö³¿ äî ðåàë³é öèôðîâî¿ åêîíîì³êè, 
çìîæóòü ìàòè çíà÷í³ êîíêóðåíòí³ ïåðåâàãè òà áó-
äóòü ãîòîâ³ äî âèêëèê³â ìàéáóòíüîãî.

Ó öèôðîâ³é åêîíîì³ö³ íàéá³ëüø åôåêòèâíèìè 
äëÿ ï³äïðèºìñòâ º ìàðêåòèíãîâ³ ôóíêö³¿, ùî ñïèðà-
þòüñÿ íà äàí³, àâòîìàòèçàö³þ òà ïåðñîíàë³çàö³þ, 
çàáåçïå÷óþ÷è âèì³ðþâàíèé âïëèâ íà çàëó÷åííÿ, 
êîíâåðñ³þ é óòðèìàííÿ êë³ºíò³â. Ðåçóëüòàòèâí³ñòü 
ìàðêåòèíãó âèçíà÷àºòüñÿ íå ñò³ëüêè ìàñøòàáîì 
îõîïëåííÿ, ñê³ëüêè çäàòí³ñòþ øâèäêî òåñòóâàòè 
ã³ïîòåçè, àäàïòóâàòè ö³íí³ñíó ïðîïîçèö³þ òà êåðó-
âàòè êë³ºíòñüêèì äîñâ³äîì ó âñ³õ êàíàëàõ.

Îñíîâíèì çàâäàííÿì º ïîñèëåííÿ ðîë³ àíàë³òè÷-
íî¿ ôóíêö³¿ ìàðêåòèíãó: çá³ð ³ ³íòåãðàö³ÿ äàíèõ (CRM/
CDP, âåá–àíàë³òèêà, ïîâåä³íêîâ³ ñèãíàëè), ñåãìåí-
òàö³ÿ òà ïðîãíîçóâàííÿ ïîïèòó äàþòü ìîæëèâ³ñòü 
ïðèéìàòè îá´ðóíòîâàí³ ð³øåííÿ ùîäî ïðîäóêòó, 
ö³íè òà êîìóí³êàö³é. Íà ö³é îñíîâ³ íàéâèùó åôåê-
òèâí³ñòü ïîêàçóþòü ôóíêö³¿ performance-ìàðêå-
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òèíãó (êåðóâàííÿ ïëàòíèìè êàíàëàìè, îïòèì³çàö³ÿ 
CAC/ROAS), SEO/êîíòåíò-ìàðêåòèíã ÿê äîâãî-
ñòðîêîâèé äðàéâåð îðãàí³÷íîãî ïîïèòó, à òàêîæ 
lifecycle-ìàðêåòèíã (email/push/in-app, ïðîãðàìè 
ëîÿëüíîñò³), ùî ï³äâèùóº LTV ³ çíèæóº çàëåæí³ñòü 
â³ä ïëàòíîãî òðàô³êó.

Âåëèêå çíà÷åííÿ ìàº óïðàâë³ííÿ êë³ºíòñüêèì 
äîñâ³äîì (CX) òà îìí³êàíàëüí³ñòü: óçãîäæåí³ñòü 
ïîâ³äîìëåíü ³ ñåðâ³ñó íà âñ³õ òî÷êàõ êîíòàêòó 
(ñàéò, ìàðêåòïëåéñè, ñîöìåðåæ³, ìåñåíäæåðè, 
îôëàéí) ïðÿìî âïëèâàº íà äîâ³ðó, NPS òà ïîâ-
òîðí³ ïîêóïêè. Ïåðñîíàë³çàö³ÿ íà îñíîâ³ äàíèõ ³ 
ìàðêåòèíãîâà àâòîìàòèçàö³ÿ (òðèãåðè, ðåêîìåí-
äàö³éí³ ìåõàí³çìè, A/B-òåñòóâàííÿ) ï³äâèùóþòü 
êîíâåðñ³þ òà ñêîðî÷óþòü öèêë ïðèéíÿòòÿ ð³øåí-
íÿ, âîäíî÷àñ ïîòðåáóþòü íàëåæíîãî óïðàâë³ííÿ 
ÿê³ñòþ äàíèõ ³ ïðîçîðîñò³ âçàºìîä³¿ ç êë³ºíòîì.

Âèñíîâêè
Ó öèôðîâ³é åêîíîì³ö³ óñï³õ ìàðêåòèíãó çàëå-

æèòü â³ä çäàòíîñò³ ï³äïðèºìñòâ ðîçóì³òè ñâî¿õ êë³-
ºíò³â, âèêîðèñòîâóâàòè äàí³ äëÿ ïðèéíÿòòÿ ð³øåíü, 
ñòâîðþâàòè ö³íí³ñòü ÷åðåç êîíòåíò òà çàáåçïå÷ó-
âàòè áåçïåðåá³éíèé, ïåðñîíàë³çîâàíèé äîñâ³ä âçà-
ºìîä³¿. Êîìá³íàö³ÿ öèõ ôóíêö³é, àäàïòîâàíà äî ñïå-
öèô³êè á³çíåñó òà ö³ëüîâî¿ àóäèòîð³¿, º çàïîðóêîþ 
äîñÿãíåííÿ åôåêòèâíîñò³. Óñâ³äîìëåííÿ öèõ ìàð-
êåòèíãîâèõ ôóíêö³é º ëèøå ïåðøèì êðîêîì. Îñíî-
âíå çàâäàííÿ ïîëÿãàº â ¿õí³é ³íòåãðàö³¿ òà ñèíåðã³¿. 
Åôåêòèâíèé ìàðêåòèíã ó öèôðîâ³é åêîíîì³ö³ – öå 
íå ïðîñòî íàá³ð äèñêðåòíèõ ³íñòðóìåíò³â, à ö³ë³ñíà 
åêîñèñòåìà, äå êîæíà ôóíêö³ÿ ï³äòðèìóº òà ïîñè-
ëþº ³íø³. Íàïðèêëàä, äàí³, ç³áðàí³ ÷åðåç àíàë³òèêó 
êë³ºíò³â, æèâëÿòü ïåðñîíàë³çàö³þ êîíòåíòó, ÿêà ïî-
êðàùóº ïîêàçíèêè SEO òà åôåêòèâí³ñòü êàìïàí³é 
ó ñîö³àëüíèõ ìåðåæàõ. Îñíîâíèì ôàêòîðîì óñï³-
õó º ãëèáîêå ïðîíèêíåííÿ â ðîçóì³ííÿ êë³ºíòà. Öå 
âèõîäèòü çà ðàìêè ïðîñòîãî çáîðó äåìîãðàô³÷íèõ 
äàíèõ. Éäåòüñÿ ïðî âèâ÷åííÿ åìîö³éíèõ ïîòðåá, 
áîëüîâèõ òî÷îê, ìîòèâàö³é òà êîíòåêñòó, â ÿêîìó 
êë³ºíò âçàºìîä³º ç áðåíäîì. Òàêå ðîçóì³ííÿ äàº 
ìîæëèâ³ñòü ñòâîðþâàòè ìàðêåòèíãîâ³ ïîâ³äîìëåí-
íÿ, ÿê³ çä³éñíþþòü ðåçîíàíñ íà îñîáèñò³ñíîìó ð³â-
í³, ñòèìóëþþ÷è íå ëèøå ³íòåðåñ, àëå é åìîö³éíèé 
çâ’ÿçîê. Êð³ì òîãî, ïîñò³éíà àäàïòàö³ÿ òà ãîòîâí³ñòü 
äî åêñïåðèìåíò³â º âàæëèâèì ôàêòîðîì.
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