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Ñó÷àñí³ òåíäåíö³¿ ðîçâèòêó ñâ³òîâîãî ðèíêó 
ãîòåëüíèõ ³ ðåñòîðàííèõ ïîñëóã

Ïðåäìåòîì äîñë³äæåííÿ º ñâ³òîâèé ðèíîê ãîòåëüíèõ ³ ðåñòîðàííèõ ïîñëóã.

Ìåòîþ äîñë³äæåííÿ º âèçíà÷åííÿ ñó÷àñíèõ òåíäåíö³é ðîçâèòêó ñâ³òîâîãî ðèíêó ãîòåëüíèõ ³ 
ðåñòîðàííèõ ïîñëóã.

Ìåòîäè äîñë³äæåííÿ. Ó ñòàòò³ âèêîðèñòàí³ ä³àëåêòè÷íèé ìåòîä íàóêîâîãî ï³çíàííÿ, ìåòîä 
àíàë³çó ³ ñèíòåçó, ïîð³âíÿëüíèé ìåòîä, ìåòîä óçàãàëüíåííÿ äàíèõ.

Ðåçóëüòàòè ðîáîòè. Ó ñòàòò³ äîñë³äæåíî ñó÷àñí³ òåíäåíö³¿ ðîçâèòêó ñâ³òîâîãî ðèíêó ãîòåëüíèõ ³ 
ðåñòîðàííèõ ïîñëóã. Îõàðàêòåðèçîâàíî ÷èííèêè äèíàì³÷íèõ çì³í ñâ³òîâîãî ðèíêó ãîòåëüíèõ ³ ðåñ-
òîðàííèõ ïîñëóã. Äîâåäåíî íåîáõ³äí³ñòü ðîçâèòêó êîíöåïòóàëüíèõ ãîòåë³â, òåìàòè÷íèõ ðåñòîðàí³â 
òà ïðîïîçèö³é åêñêëþçèâíèõ ïîñëóã.  

Âèñíîâêè. Àíàë³ç ñó÷àñíîãî ñòàíó òà ïåðñïåêòèâ ðîçâèòêó ñâ³òîâîãî ðèíêó ãîòåëüíèõ ³ ðåñòî-
ðàííèõ ïîñëóã äàº çìîãó âèçíà÷èòè íèçêó îñíîâíèõ òåíäåíö³é, ùî éîãî ôîðìóþòü. Ïî–ïåðøå, 
ñïîñòåð³ãàºòüñÿ ñòð³ìêà öèôðîâ³çàö³ÿ âñ³õ ïðîöåñ³â: â³ä áðîíþâàííÿ òà êîìóí³êàö³¿ ç êë³ºíòàìè äî 
âïðîâàäæåííÿ ³íòåëåêòóàëüíèõ ñèñòåì óïðàâë³ííÿ â ãîòåëÿõ òà ðåñòîðàíàõ. Öå ïîòðåáóº ïîñò³éíî¿ 
àäàïòàö³¿ á³çíåñ–ìîäåëåé òà ³íâåñòèö³é ó íîâ³òí³ òåõíîëîã³¿. Ïî–äðóãå, çðîñòàº çíà÷åííÿ ïåðñîíà-
ë³çîâàíîãî äîñâ³äó. Ãîñò³ î÷³êóþòü íå ïðîñòî ÿê³ñíî¿ ïîñëóãè, à óí³êàëüíèõ âðàæåíü, àäàïòîâàíèõ äî 
¿õí³õ ³íäèâ³äóàëüíèõ ïîòðåá òà âïîäîáàíü. Öå ïîòðåáóº ãëèáøîãî ðîçóì³ííÿ ñâî¿õ êë³ºíò³â, âèêîðè-
ñòàííÿ äàíèõ äëÿ ñòâîðåííÿ ³íäèâ³äóàëüíèõ ïðîïîçèö³é òà íàäàííÿ åìîö³éíî íàñè÷åíîãî ñåðâ³ñó. 
Òðåò³ì âàæëèâèì àñïåêòîì º ôîêóñ íà ñòàëîìó ðîçâèòêó òà ñîö³àëüí³é â³äïîâ³äàëüíîñò³. Ñïîæèâà÷³ 
âñå ÷àñò³øå îáèðàþòü áðåíäè, ÿê³ â³äçíà÷àþòü åêîëîã³÷íó ñâ³äîì³ñòü, ï³äòðèìóþòü ì³ñöåâ³ ãðîìà-
äè òà äîòðèìóþòüñÿ åòè÷íèõ ñòàíäàðò³â. Êð³ì òîãî, âèä³ëÿºòüñÿ òåíäåíö³ÿ äî ðîçìèâàííÿ ìåæ ì³æ 
òðàäèö³éíèìè ñåãìåíòàìè ðèíêó. Ñïîñòåð³ãàºòüñÿ ðîçâèòîê ã³áðèäíèõ ôîðìàò³â, òàêèõ ÿê ãîòåë³ ç 
êîâîðê³íãàìè, ðåñòîðàíè ç ôóíêö³ÿìè øåô–ìàéñòåðåíü àáî êåéòåðèíãîâ³ ïîñëóãè, ùî ³íòåãðóþòü-
ñÿ ç ïîä³ºâèì ìåíåäæìåíòîì. Öå ñâ³ä÷èòü ïðî íåîáõ³äí³ñòü ãíó÷êîñò³ òà ³ííîâàö³éíîãî ï³äõîäó äî 
ôîðìóâàííÿ ïðîäóêòîâî¿ ïðîïîçèö³¿. 

Êëþ÷îâ³ ñëîâà: ïåðñîíàë³çàö³ÿ, öèôðîâ³çàö³ÿ, ñòàëèé ðîçâèòîê, õàð÷óâàííÿ, ãîòåëüí³ ïîñëóãè, 
ðåñòîðàíí³ ïîñëóãè, ñåðòèô³êàö³ÿ, ñâ³òîâèé ðèíîê ïîñëóã, êåéòåðèíã, ñåðâ³ñ.

IVAN SICHKA

Current trends in the development 
of the global hotel and restaurant services market

The subject of the study is the global hotel and restaurant services market.

The purpose of the study is to determine the current trends in the development of the global hotel 
and restaurant services market.

Research methods. The article uses the dialectical method of scientific knowledge, the method of 
analysis and synthesis, the comparative method, and the method of data generalization.

Results of the work. The article examines the current trends in the development of the global hotel 
and restaurant services market. The factors of dynamic changes in the global hotel and restaurant 
services market are characterized. The need for the development of conceptual hotels, thematic 
restaurants, and exclusive service offers is proven.

Conclusions. An analysis of the current state and prospects for the development of the global hotel 
and restaurant services market makes it possible to identify a number of main trends that shape 
its face. Firstly, there is a rapid digitalization of all processes: from booking and communication with 
customers to the implementation of intelligent management systems in hotels and restaurants. This 
requires constant adaptation of business models and investments in the latest technologies. Secondly, 
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Ïîñòàíîâêà ïðîáëåìè. Ãîòåëüíî–ðåñòîðàí-
íèé á³çíåñ º îñíîâíèì ñåãìåíòîì ñâ³òîâî¿ ³íäó-
ñòð³¿ ãîñòèííîñò³, º âàæëèâèì ó ãëîáàëüí³é åêî-
íîì³ö³, çàáåçïå÷óþ÷è çàéíÿò³ñòü ïîíàä 300 
ì³ëüéîí³â îñ³á òà ãåíåðóþ÷è ùîð³÷íèé îáñÿã äî-
õîä³â, ùî ïåðåâèùóº 4,5 òðëí äîë. ÑØÀ (çà äàíè-
ìè Âñåñâ³òíüî¿ òóðèñòè÷íî¿ îðãàí³çàö³¿ UNWTO, 
2024). Ó êîíòåêñò³ ñòð³ìêî¿ ãëîáàë³çàö³¿, öèôðî-
â³çàö³¿ òà òðàíñôîðìàö³é, ñïðè÷èíåíèõ ïàíäåì³-
ºþ COVID–19, à òàêîæ ãåîïîë³òè÷íèìè êðèçàìè, 
ðèíîê ãîòåëüíèõ ³ ðåñòîðàííèõ ïîñëóã ïåðåæèâàº 
ôóíäàìåíòàëüí³ çì³íè. Ö³ òðàíñôîðìàö³¿ ôîðìó-
þòü íîâ³ ïàðàäèãìè ðîçâèòêó, äå äîì³íóþòü ³í-
íîâàö³¿, ñòàë³ñòü òà ïåðñîíàë³çàö³ÿ ïîñëóã. Àê-
òóàëüí³ñòü äîñë³äæåííÿ çóìîâëåíà íåîáõ³äí³ñòþ 
îñìèñëåííÿ ñó÷àñíèõ òåíäåíö³é ó êîíòåêñò³ ïî-
ñòïàíäåì³÷íîãî â³äíîâëåííÿ. Çã³äíî ç ïðîãíîçà-
ìè Statista (2025), ãëîáàëüíèé ðèíîê ãîñòèííî-
ñò³ çðîñòå äî 6,2 òðëí äîë. ÑØÀ äî 2028 ðîêó ç 
ñåðåäíüîð³÷íèì òåìïîì çðîñòàííÿ (CAGR) 5,8%, 
ïðè öüîìó ñåãìåíò ðåñòîðàííèõ ïîñëóã â³äçíà÷àº 
íàéâèùó äèíàì³êó (+7,2% CAGR) çàâäÿêè áóìó 
øâèäêîãî õàð÷óâàííÿ òà äîñòàâêè. 

Àíàë³ç îñòàíí³õ äîñë³äæåíü òà ïóáë³êàö³é. 
Òåîðåòè÷í³ ïîëîæåííÿ äîñë³äæåííÿ ñâ³òîâîãî 
ðèíêó ãîòåëüíèõ ³ ðåñòîðàííèõ ïîñëóã ´ðóíòóþòü-
ñÿ íà ïðàöÿõ Äæ. Ïîðòåðà (êîíêóðåíòí³ ñòðàòå-
ã³¿), Ô. Êîòëåðà (ìàðêåòèíã ïîñëóã), ². Õàíòà (ìî-
òèâàö³ÿ ïåðñîíàëó ó ñôåð³ ãîñòèííîñò³), Ë. Áåðð³, 
À. Ïàððàñóðìàíà òà Â. Çåéòõàìëà (ìîäåëü âè-
çíà÷åííÿ ÿêîñò³ ïîñëóã) òà ñó÷àñíèõ êîíöåïö³ÿõ 
ñòàëîãî òóðèçìó (UNWTO, 2023), à òàêîæ àíà-
ë³òè÷íèõ ïðàöÿõ òàêèõ îðãàí³çàö³é, ÿê UNWTO, 
WTTC, Euromonitor International òà Deloitte. Îä-
íàê, ñó÷àñí³ òåíäåíö³¿ ðîçâèòêó ñâ³òîâîãî ðèíêó 
ãîòåëüíèõ ³ ðåñòîðàííèõ ïîñëóã äîñë³äæåí³ íåäî-
ñòàòíüî, òîìó âîíè íå óçàãàëüíåí³ â ïîâí³é ì³ð³ ³ 
ïîòðåáóþòü ïîäàëüøîãî âèâ÷åííÿ.

Ìåòà ñòàòò³ – âèçíà÷åííÿ ñó÷àñíèõ òåíäåíö³é 
ðîçâèòêó ñâ³òîâîãî ðèíêó ãîòåëüíèõ ³ ðåñòîðàí-
íèõ ïîñëóã.

Âèêëàä îñíîâíîãî ìàòåð³àëó. Ñâ³òîâèé ðè-
íîê ãîòåëüíèõ ³ ðåñòîðàííèõ ïîñëóã ïåðåæèâàº 
ïåð³îä äèíàì³÷íèõ çì³í, çóìîâëåíèõ ñòð³ìêèì 
ðîçâèòêîì òåõíîëîã³é, çì³íîþ ñïîæèâ÷èõ âïîäî-
áàíü, çðîñòàþ÷îþ óâàãîþ äî ñòàëîãî ðîçâèòêó òà 
ãåîïîë³òè÷íèìè ôàêòîðàìè. Ðîçãëÿíåìî ñó÷àñí³ 
òåíäåíö³¿, ùî ôîðìóþòü öåé ðèíîê:

1. Ïåðñîíàë³çàö³ÿ òà ³íäèâ³äóàëüíèé ï³äõ³ä:
1) ãëèáîêå ðîçóì³ííÿ êë³ºíòà: ãîòåë³ òà ðåñòîðà-
íè âñå á³ëüøå âèêîðèñòîâóþòü äàí³ ïðî ãîñòåé (ç
ïîïåðåäí³õ â³çèò³â, ïðîô³ë³ â ñîöìåðåæàõ, â³äãó-
êè) äëÿ ñòâîðåííÿ óí³êàëüíîãî äîñâ³äó. Öå: íà-
äàííÿ ïåðñîíàë³çîâàíèõ ðåêîìåíäàö³é, àäàï-
òîâàí³ çðó÷íîñò³, ³íäèâ³äóàëüí³ ìåíþ òà ïîñëóãè;
2) AI òà Big Data: øòó÷íèé ³íòåëåêò òà àíàë³ç âå-
ëèêèõ äàíèõ â³ä³ãðàþòü âèð³øàëüíó ðîëü ó çáîð³,
îáðîáö³ òà ³íòåðïðåòàö³¿ ³íôîðìàö³¿ ïðî êë³ºíò³â,
ùî äàº ìîæëèâ³ñòü ïåðåäáà÷àòè ¿õí³ ïîòðåáè òà
íàäàâàòè ³íäèâ³äóàë³çîâàí³ ïðîïîçèö³¿.

2. Òåõíîëîã³÷íà ³íòåãðàö³ÿ òà öèôðîâ³çàö³ÿ:
1) ìîá³ëüí³ òåõíîëîã³¿: ìîá³ëüí³ äîäàòêè äëÿ áðî-
íþâàííÿ, ðåºñòðàö³¿ çà¿çäó/âè¿çäó (check–in/
check–out), äîñòóïó äî íîìåð³â (÷åðåç ñìàðò-
ôîí), çàìîâëåííÿ ¿æ³ òà íàïî¿â, óïðàâë³ííÿ ïî-
ñëóãàìè â íîìåð³ ñòàþòü ñòàíäàðòîì; 2) IoT (²í-
òåðíåò ðå÷åé): ²íòåãðàö³ÿ «ðîçóìíèõ» ïðèñòðî¿â
ó íîìåðàõ (íàïðèêëàä, äëÿ êîíòðîëþ îñâ³òëåííÿ,
òåìïåðàòóðè, ìóëüòèìåä³à) ï³äâèùóº êîìôîðò
òà çìåíøóº åíåðãîñïîæèâàííÿ; 3) â³ðòóàëüíà
òà äîïîâíåíà ðåàëüí³ñòü (VR/AR): âèêîðèñòî-
âóþòüñÿ äëÿ â³ðòóàëüíèõ òóð³â ãîòåëÿìè, ïðå-
çåíòàö³¿ ìåíþ, ñòâîðåííÿ ³íòåðàêòèâíèõ ðîçâàã;
4) àâòîìàòèçàö³ÿ: ðîáîòè–àñèñòåíòè, àâòîìàòè-
çîâàí³ êóõí³, ñèñòåìè ñàìîîáñëóãîâóâàííÿ (ê³îñ-
êè) îïòèì³çóþòü ïðîöåñè òà çìåíøóþòü âèòðàòè.

the importance of personalized experience is growing. Guests expect not just quality service, but unique 
experiences adapted to their individual needs and preferences. This encourages establishments to 
understand their customers better, use data to create individual offers and provide emotionally rich 
service. The third important aspect is the focus on sustainable development and social responsibility. 
Consumers are increasingly choosing brands that demonstrate environmental awareness, support 
local communities and adhere to ethical standards. In addition, there is a tendency to blur the 
boundaries between traditional market segments. There is a development of hybrid formats, such as 
hotels with co–working spaces, restaurants with chef–workshop functions or catering services that 
integrate with event management. This indicates the need for a flexible and innovative approach to the 
formation of the product offer.

Keywords: personalization, digitalization, sustainable development, food, hotel services, restaurant 
services, certification, global services market, catering, service.
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3. Ñòàëèé ðîçâèòîê òà åêîëîã³÷íà â³äïîâ³äàëü-
í³ñòü: 1) åêîëîã³÷í³ ïðàêòèêè: ãîòåë³ òà ðåñòîðàíè 
àêòèâíî âïðîâàäæóþòü åêîëîã³÷í³ ð³øåííÿ: çìåí-
øåííÿ âèêîðèñòàííÿ ïëàñòèêó, åíåðãîåôåêòèâí³ 
òåõíîëîã³¿, ñîðòóâàííÿ â³äõîä³â, âèêîðèñòàííÿ ì³ñ-
öåâèõ òà îðãàí³÷íèõ ïðîäóêò³â; 2) ñîö³àëüíà â³ä-
ïîâ³äàëüí³ñòü: ï³äòðèìêà ì³ñöåâèõ ãðîìàä, ñïðà-
âåäëèâà îïëàòà ïðàö³, ñï³âïðàöÿ ç ì³ñöåâèìè 
ïîñòà÷àëüíèêàìè º âàæëèâèìè ñêëàäîâèìè á³ç-
íåñ–ñòðàòåã³¿; 3) ñåðòèô³êàö³ÿ: çðîñòàº ïîïèò íà 
åêîëîã³÷íó ñåðòèô³êàö³þ ãîòåë³â òà ðåñòîðàí³â, ùî 
ï³äâèùóº ¿õíþ ïðèâàáëèâ³ñòü äëÿ ñïîæèâà÷³â.

4. Íîâ³ ôîðìàòè ðîçì³ùåííÿ òà õàð÷óâàííÿ:
1) ãíó÷ê³ òà êîðîòêîñòðîêîâ³ âàð³àíòè: ïîðÿä ç
òðàäèö³éíèìè ãîòåëÿìè, ï³äâèùóºòüñÿ ïîïóëÿð-
í³ñòü àïàðò–ãîòåë³â, êîâîðê³íã–ïðîñòîð³â ç ïðî-
æèâàííÿì, êàïñóëüíèõ ãîòåë³â, à òàêîæ ñåðâ³-
ñ³â îðåíäè æèòëà (Airbnb); 2) «äîìàøíÿ» ¿æà òà
àâòåíòè÷í³ñòü: ñïîæèâà÷³ øóêàþòü àâòåíòè÷íèé
ì³ñöåâèé äîñâ³ä, ùî ïðèçâîäèòü äî ï³äâèùåííÿ
ïîïóëÿðíîñò³ ñ³ìåéíèõ ðåñòîðàí³â, äîìàøí³õ êó-
õîíü, êóë³íàðíèõ ìàéñòåð–êëàñ³â; 3) ôóäòåõ òà
îíëàéí–äîñòàâêà: ³íòåíñèâíèé ðîçâèòîê ïëàò-
ôîðì îíëàéí–çàìîâëåíü òà äîñòàâêè ¿æ³, à òà-
êîæ «òåìíèõ êóõîíü» (dark kitchens); 4) ³íòåðàê-
òèâíèé äîñâ³ä: ôîêóñ ïåðåì³ùóºòüñÿ ç ïðîñòî
ïðèéîìó ¿æ³ íà ö³ë³ñíèé äîñâ³ä: òåìàòè÷í³ ðåñòî-
ðàíè, ãàñòðîíîì³÷í³ øîó, äåãóñòàö³¿.

5. Çäîðîâ’ÿ òà áëàãîïîëó÷÷ÿ (Wellness): 1) çäî-
ðîâ³ îïö³¿ â ìåíþ: çðîñòàº ïîïèò íà âåãåòàð³àí-
ñüê³, âåãàíñüê³, áåçãëþòåíîâ³, íèçüêîêàëîð³éí³ 
ñòðàâè, à òàêîæ ñòðàâè, áàãàò³ íà ïîæèâí³ ðå-
÷îâèíè; 2) wellness–³íôðàñòðóêòóðà: ãîòåë³ âñå 
á³ëüøå ïðîïîíóþòü ñïà–öåíòðè, ô³òíåñ–êëóáè, 
éîãà–ñòóä³¿, áàñåéíè, à òàêîæ ïðîãðàìè äëÿ ïî-
êðàùåííÿ ô³çè÷íîãî òà ìåíòàëüíîãî çäîðîâ'ÿ; 
3) «öèôðîâèé äåòîêñ»: äåÿê³ ãîòåë³ ïðîïîíóþòü
ñïåö³àëüí³ çîíè àáî íîìåð äëÿ «öèôðîâîãî äå-
òîêñó» äëÿ òèõ, õòî áàæàº â³äêëþ÷èòèñÿ â³ä öèô-
ðîâîãî ñâ³òó.

6. Äîñâ³ä òà âðàæåííÿ (Experiential Travel):
1) ïîøóê ñàìîáóòíîñò³: ìàíäð³âíèêè ïðàãíóòü
îòðèìàòè óí³êàëüí³ âðàæåííÿ, àêòèâíèé â³äïî÷è-
íîê òà ìîæëèâ³ñòü ñïðîáóâàòè ùîñü íîâå; 2) ãî-
òåë³ ÿê «ì³ñöåâ³» öåíòðè: ãîòåë³ ñòàþòü íå ïðîñòî
ì³ñöåì äëÿ íî÷³âë³, à é ïëàòôîðìîþ äëÿ âèâ÷åííÿ
ì³ñöåâî¿ êóëüòóðè, ìèñòåöòâà, êóõí³; 3) ³íòåãðàö³ÿ
ç ì³ñöåâîþ ãðîìàäîþ: ãîòåë³ òà ðåñòîðàíè âñå
÷àñò³øå ñï³âïðàöþþòü ç ì³ñöåâèìè ìàéñòðàìè,
ìóçåÿìè, ïðîâîäÿòü êóëüòóðí³ çàõîäè.

7. Áåçïåêà òà ã³ã³ºíà: 1) ï³äâèùåí³ ñòàíäàðòè:
ïàíäåì³ÿ COVID–19 çíà÷íî ï³äâèùèëà âèìîãè 
äî ã³ã³ºíè òà áåçïåêè. Ãîòåë³ òà ðåñòîðàíè âïðî-
âàäæóþòü ðîçøèðåí³ ïðîòîêîëè î÷èùåííÿ, äå-
ç³íôåêö³¿, ñîö³àëüíîãî äèñòàíö³þâàííÿ; 2) ïðî-
çîð³ñòü: âàæëèâîþ º ïðîçîð³ñòü ùîäî çàõîä³â 
áåçïåêè, ùî âæèâàþòüñÿ, ùîá çàñïîêî¿òè ãîñòåé.

8. Ãíó÷ê³ñòü òà àäàïòèâí³ñòü: 1) øâèäêà ðåàêö³ÿ
íà çì³íè: çäàòí³ñòü øâèäêî àäàïòóâàòèñÿ äî íîâèõ 
óìîâ (åêîíîì³÷íèõ, ïîë³òè÷íèõ, ñîö³àëüíèõ) º âàæ-
ëèâîþ äëÿ óñï³õó â ãîòåëüí³é òà ðåñòîðàíí³é ³íäó-
ñòð³¿; 2) ð³çíîìàí³òòÿ ôîðì âëàñíîñò³ òà óïðàâë³í-
íÿ: çðîñòàº ïîïóëÿðí³ñòü ìîäåëåé ôðàí÷àéçèíãó, 
óïðàâë³ííÿ áðåíäàìè, à òàêîæ ïàðòíåðñòâ.

Ö³ òåíäåíö³¿ âçàºìîïîâ'ÿçàí³ òà ñòâîðþþòü íî-
âèé ëàíäøàôò äëÿ ñâ³òîâîãî ðèíêó ãîòåëüíèõ ³ 
ðåñòîðàííèõ ïîñëóã, äå óñï³õ çàëåæèòü â³ä çäàò-
íîñò³ ïðîïîíóâàòè íå ëèøå ÿê³ñí³ ïîñëóãè, à é óí³-
êàëüí³, ïåðñîíàë³çîâàí³, òåõíîëîã³÷íî äîñêîíàë³ 
òà åêîëîã³÷íî â³äïîâ³äàëüí³ âðàæåííÿ. Ñâ³òîâèé 
ðèíîê ãîòåëüíèõ ³ ðåñòîðàííèõ ïîñëóã ïåðåæè-
âàº çì³íè, çóìîâëåí³ ö³ëîþ íèçêîþ ÷èííèê³â: â³ä 
òåõíîëîã³÷íîãî ïðîãðåñó äî ì³íëèâèõ ñïîæèâ÷èõ 
óïîäîáàíü òà ãëîáàëüíèõ ïîä³é. Ðîçóì³ííÿ öèõ 
òåíäåíö³é º îñíîâíèì äëÿ óñï³øíîãî ðîçâèòêó 
òà ï³äâèùåííÿ êîíêóðåíòîñïðîìîæíîñò³ â ãàëóç³. 
Îäí³ºþ ç âàæëèâèõ òåíäåíö³é º ñòð³ìêèé ðîçâè-
òîê öèôðîâèõ òåõíîëîã³é. Â³ä îíëàéí–áðîíþâàí-
íÿ òà ìîá³ëüíèõ äîäàòê³â äî øòó÷íîãî ³íòåëåêòó, 
ùî ïåðñîíàë³çóº ïðîïîçèö³¿, öèôðîâ³çàö³ÿ îõî-
ïëþº âñ³ àñïåêòè ãîñòèííîñò³. Ãîòåë³ òà ðåñòî-
ðàíè àêòèâíî âïðîâàäæóþòü ³ííîâàö³éí³ ð³øåííÿ 
äëÿ ïîêðàùåííÿ êë³ºíòñüêîãî äîñâ³äó, îïòèì³çàö³¿ 
îïåðàö³éíèõ ïðîöåñ³â òà çáîðó äàíèõ äëÿ àíàë³-
òèêè. Ñïîñòåð³ãàºòüñÿ çðîñòàííÿ çíà÷åííÿ ïåð-
ñîíàë³çàö³¿ òà óí³êàëüíîãî äîñâ³äó. Ñïîæèâà÷³, 
îñîáëèâî ïðåäñòàâíèêè ìîëîäøèõ ïîêîë³íü, âñå 
÷àñò³øå øóêàþòü íå ïðîñòî ì³ñöå äëÿ íî÷³âë³ ÷è 
ïðèéîìó ¿æ³, à íåçàáóòí³ âðàæåííÿ. Öå ñòèìóëþº 
ðîçâèòîê êîíöåïòóàëüíèõ ãîòåë³â, òåìàòè÷íèõ 
ðåñòîðàí³â òà ïðîïîçèö³þ åêñêëþçèâíèõ ïîñëóã, 
ùî â³äïîâ³äàþòü ³íäèâ³äóàëüíèì çàïèòàì. Àêòó-
àëüíèìè çàëèøàþòüñÿ ïèòàííÿ ñòàëîñò³ òà åêî-
ëîã³÷íî¿ â³äïîâ³äàëüíîñò³. Ãîòåë³ òà ðåñòîðàíè âñå 
á³ëüøå óâàãè çîñåðåäæóþòü íà çìåíøåíí³ ñâîãî 
âïëèâó íà äîâê³ëëÿ, âèêîðèñòîâóþ÷è åêîëîã³÷íî 
÷èñò³ ìàòåð³àëè, îïòèì³çóþ÷è ñïîæèâàííÿ åíåð-
ã³¿ òà âîäè, à òàêîæ ï³äòðèìóþ÷è ì³ñöåâèõ ïîñòà-
÷àëüíèê³â. Öÿ òåíäåíö³ÿ â³äîáðàæàº çðîñòàþ÷ó 
åêîëîã³÷íó ñâ³äîì³ñòü ñïîæèâà÷³â.
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Âèñíîâêè
Àíàë³ç ñó÷àñíîãî ñòàíó òà ïåðñïåêòèâ ðîçâèò-

êó ñâ³òîâîãî ðèíêó ãîòåëüíèõ ³ ðåñòîðàííèõ ïîñëóã 
äàº çìîãó âèçíà÷èòè íèçêó îñíîâíèõ òåíäåíö³é, 
ùî éîãî ôîðìóþòü. Ïî–ïåðøå, ñïîñòåð³ãàºòü-
ñÿ ñòð³ìêà öèôðîâ³çàö³ÿ âñ³õ ïðîöåñ³â: â³ä áðîíþ-
âàííÿ òà êîìóí³êàö³¿ ç êë³ºíòàìè äî âïðîâàäæåí-
íÿ ³íòåëåêòóàëüíèõ ñèñòåì óïðàâë³ííÿ â ãîòåëÿõ 
òà ðåñòîðàíàõ. Öå ïîòðåáóº ïîñò³éíî¿ àäàïòàö³¿ 
á³çíåñ–ìîäåëåé òà ³íâåñòèö³é ó íîâ³òí³ òåõíîëî-
ã³¿. Ïî–äðóãå, çðîñòàº çíà÷åííÿ ïåðñîíàë³çîâà-
íîãî äîñâ³äó. Ãîñò³ î÷³êóþòü íå ïðîñòî ÿê³ñíî¿ ïî-
ñëóãè, à óí³êàëüíèõ âðàæåíü, àäàïòîâàíèõ äî ¿õí³õ 
³íäèâ³äóàëüíèõ ïîòðåá òà âïîäîáàíü. Öå ïîòðåáóº 
ãëèáøîãî ðîçóì³ííÿ ñâî¿õ êë³ºíò³â, âèêîðèñòàííÿ 
äàíèõ äëÿ ñòâîðåííÿ ³íäèâ³äóàëüíèõ ïðîïîçèö³é 
òà íàäàííÿ åìîö³éíî íàñè÷åíîãî ñåðâ³ñó. Òðåò³ì 
âàæëèâèì àñïåêòîì º ôîêóñ íà ñòàëîìó ðîçâèò-
êó òà ñîö³àëüí³é â³äïîâ³äàëüíîñò³. Ñïîæèâà÷³ âñå 
÷àñò³øå îáèðàþòü áðåíäè, ÿê³ â³äçíà÷àþòü åêî-
ëîã³÷íó ñâ³äîì³ñòü, ï³äòðèìóþòü ì³ñöåâ³ ãðîìà-
äè òà äîòðèìóþòüñÿ åòè÷íèõ ñòàíäàðò³â. Êð³ì òî-
ãî, âèä³ëÿºòüñÿ òåíäåíö³ÿ äî ðîçìèâàííÿ ìåæ ì³æ 
òðàäèö³éíèìè ñåãìåíòàìè ðèíêó. Ñïîñòåð³ãàºòü-
ñÿ ðîçâèòîê ã³áðèäíèõ ôîðìàò³â, òàêèõ ÿê ãîòåë³ ç 
êîâîðê³íãàìè, ðåñòîðàíè ç ôóíêö³ÿìè øåô–ìàé-
ñòåðåíü àáî êåéòåðèíãîâ³ ïîñëóãè, ùî ³íòåãðóþòü-
ñÿ ç ïîä³ºâèì ìåíåäæìåíòîì. Öå ñâ³ä÷èòü ïðî íå-
îáõ³äí³ñòü ãíó÷êîñò³ òà ³ííîâàö³éíîãî ï³äõîäó äî 
ôîðìóâàííÿ ïðîäóêòîâî¿ ïðîïîçèö³¿. 
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