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Ñîö³àëüíî–åêîíîì³÷í³ àñïåêòè óðáàí³çàö³¿ öèôðîâîãî 
ñóñï³ëüñòâà ó êîíòåêñò³ ðîçâèòêó òîðãîâåëüíèõ êëàñòåð³â

Ïðåäìåòîì äîñë³äæåííÿ º ñîö³àëüíî–åêîíîì³÷í³ ïðîöåñè óðáàí³çàö³¿ öèôðîâîãî ñóñï³ëüñòâà 
òà ìåõàí³çìè ôîðìóâàííÿ ³ ðîçâèòêó òîðãîâåëüíèõ êëàñòåð³â ó ì³ñüêîìó ñåðåäîâèù³ ï³ä âïëèâîì 
öèôðîâèõ òðàíñôîðìàö³é.

Ìåòîþ äîñë³äæåííÿ º îá´ðóíòóâàííÿ òåîðåòèêî–ìåòîäè÷íèõ çàñàä àíàë³çó óðáàí³çàö³¿ öèô-
ðîâîãî ñóñï³ëüñòâà òà âèçíà÷åííÿ ¿¿ âïëèâó íà ðîçâèòîê òîðãîâåëüíèõ êëàñòåð³â ÿê ³íñòðóìåíò³â 
ï³äâèùåííÿ åêîíîì³÷íî¿ àêòèâíîñò³, ïðîñòîðîâî¿ êîíêóðåíòîñïðîìîæíîñò³ òà ñîö³àëüíî¿ ³íòåãðàö³¿ 
ì³ñüêèõ òåðèòîð³é.

Ìåòîäè äîñë³äæåííÿ. Ó ðîáîò³ âèêîðèñòàíî ìåòîäè àíàë³çó é ñèíòåçó äëÿ óçàãàëüíåííÿ òåîðå-
òè÷íèõ ï³äõîä³â äî óðáàí³çàö³¿ òà êëàñòåðíîãî ðîçâèòêó, ñèñòåìíèé ï³äõ³ä äëÿ äîñë³äæåííÿ âçàºìî-
çâ’ÿçêó öèôðîâèõ òåõíîëîã³é, ì³ñüêîãî ïðîñòîðó òà òîðãîâåëüíî¿ ³íôðàñòðóêòóðè, ³íñòèòóö³éíèé àíà-
ë³ç äëÿ îö³íþâàííÿ ðîë³ ì³ñöåâèõ åêîíîì³÷íèõ àãåíò³â ³ îðãàí³â âëàäè, à òàêîæ ïîð³âíÿëüíèé àíàë³ç 
äëÿ ç³ñòàâëåííÿ òðàäèö³éíèõ ³ öèôðîâî îð³ºíòîâàíèõ ìîäåëåé ðîçâèòêó òîðãîâåëüíèõ êëàñòåð³â.

Ðåçóëüòàòè ðîáîòè. Äîâåäåíî, ùî óðáàí³çàö³ÿ öèôðîâîãî ñóñï³ëüñòâà ôîðìóº íîâó ÿê³ñòü ñî-
ö³àëüíî–åêîíîì³÷íîãî ïðîñòîðó ì³ñò, ó ÿêîìó òîðãîâåëüí³ êëàñòåðè âèñòóïàþòü íå ëèøå ôîðìîþ 
òåðèòîð³àëüíî¿ êîíöåíòðàö³¿ á³çíåñó, à é ïëàòôîðìàìè öèôðîâî¿ âçàºìîä³¿, ³ííîâàö³é òà ñîö³àëüíî¿ 
êîìóí³êàö³¿. Îá´ðóíòîâàíî, ùî ïîºäíàííÿ óðáàí³çàö³éíèõ ïðîöåñ³â ³ç öèôðîâèìè òåõíîëîã³ÿìè çì³-
íþº ñòðóêòóðó ñïîæèâ÷îãî ïîïèòó, ìîäåë³ çàéíÿòîñò³ òà ëîã³êó ðîçâèòêó òîðãîâåëüíî¿ ³íôðàñòðóê-
òóðè, ïîñèëþþ÷è ðîëü êëàñòåð³â ó çàáåçïå÷åíí³ ñò³éêîãî ì³ñüêîãî ðîçâèòêó.

Ãàëóçü çàñòîñóâàííÿ ðåçóëüòàò³â. Ðåçóëüòàòè äîñë³äæåííÿ ìîæóòü áóòè âèêîðèñòàí³ îðãà-
íàìè ì³ñöåâîãî ñàìîâðÿäóâàííÿ ïðè ôîðìóâàíí³ ñòðàòåã³é ì³ñüêîãî ðîçâèòêó, ïðîãðàì öèôðîâî¿ 
òðàíñôîðìàö³¿ òà ï³äòðèìêè êëàñòåðíèõ ³í³ö³àòèâ, à òàêîæ ó ä³ÿëüíîñò³ ñóá’ºêò³â òîðãîâåëüíîãî á³ç-
íåñó é àíàë³òè÷íèõ öåíòð³â.

Âèñíîâêè. Óðáàí³çàö³ÿ öèôðîâîãî ñóñï³ëüñòâà ñòâîðþº ïåðåäóìîâè äëÿ òðàíñôîðìàö³¿ òîðãî-
âåëüíèõ êëàñòåð³â ó êëþ÷îâ³ åëåìåíòè ñîö³àëüíî–åêîíîì³÷íî¿ ñòðóêòóðè ì³ñòà, ùî ïîºäíóþòü åêî-
íîì³÷íó åôåêòèâí³ñòü, öèôðîâó ³íêëþç³þ òà ïðîñòîðîâó çãóðòîâàí³ñòü.

Êëþ÷îâ³ ñëîâà: óðáàí³çàö³ÿ, öèôðîâå ñóñï³ëüñòâî, òîðãîâåëüí³ êëàñòåðè, ì³ñüêà åêîíîì³êà, 
öèôðîâ³ òåõíîëîã³¿, ñîö³àëüíî–åêîíîì³÷íèé ðîçâèòîê, êëàñòåðèçàö³ÿ.
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Socio–economic aspects of urbanization of the digital 
society in the context of the development of trade clusters

The subject of the study is the socio–economic processes of urbanization of the digital society 
and the mechanisms of formation and development of trade clusters in the urban environment under 
the influence of digital transformations.

The purpose of the study is to substantiate the theoretical and methodological principles of analyzing 
the urbanization of the digital society and determine its impact on the development of trade clusters as 
tools for increasing economic activity, spatial competitiveness and social integration of urban areas.

Research methods. The work uses methods of analysis and synthesis to generalize theoretical 
approaches to urbanization and cluster development, a systemic approach to studying the relationship 
between digital technologies, urban space and trade infrastructure, institutional analysis to assess the 
role of local economic agents and authorities, as well as comparative analysis to compare traditional 
and digitally oriented models of trade cluster development.

Results of the work. It is proven that the urbanization of the digital society forms a new quality of the 
socio–economic space of cities, in which trade clusters act not only as a form of territorial concentration 
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Problem statement. In today's conditions of 
rapid digitalization of socio–economic processes, 
urbanization acquires new substantive charac-
teristics, transforming cities into complex digital–
physical systems. The concentration of popula-
tion, capital, infrastructure and information flows 
in urban agglomerations creates both additional 
opportunities for economic development and new 
challenges associated with spatial inequality, frag-
mentation of labor markets and changes in tra-
ditional trade models. In this context, the devel-
opment of trade clusters as forms of organizing 
economic activity that can integrate digital tools 
into the urban environment and provide a sustain-
able socio–economic effect is of particular rele-
vance. At the same time, existing approaches to 
the analysis of urbanization often do not take in-
to account the complex impact of the digital soci-
ety on the spatial organization of trade and cluster 
processes. This necessitates the scientific under-
standing of the socio–economic aspects of urban-
ization in relation to the development of trade clus-
ters as tools for adapting the urban economy to 
digital transformations.

Analysis of recent research and publica-
tions. Modern scientific research considers ur-
banization as a multidimensional process that en-
compasses economic, social and technological 
transformations of urban space. A significant part 
of the works is devoted to the analysis of the im-
pact of digital technologies on urban governance, 
the development of "smart cities" and digital infra-
structure. At the same time, in studies of cluster 
development, the emphasis is placed on the ter-
ritorial concentration of business, network effects 
and increasing the competitiveness of regions 
(Dolgopol O., Kuznetsova K., etc.) [1–6].

However, in the scientific literature, insufficient 
attention is paid to the combination of urbaniza-
tion processes of the digital society with the devel-
opment of trade clusters as socio–economic sys-
tems operating in the urban environment (Nikitenko 
V., Vasylchuk G., Merzhynsky E., etc.) [1–12]. This 
forms a scientific gap, the filling of which allows us to 
expand the understanding of the role of clusters in 
ensuring sustainable urban development.

Presentation of the main material. The ur-
banization of the digital society is characterized not 
only by the growth of the urban population, but al-
so by a qualitative change in economic and social 
interactions. Digital platforms, e–commerce, lo-
gistics services and financial technologies trans-
form traditional trade activities, changing the spa-
tial structure of supply and demand in cities. Under 
such conditions, trade clusters become centers of 
concentration not only of commodity flows, but also 
of data, services and innovations.

The socio–economic role of trade clusters in a 
digital city is to create new jobs, develop entrepre-
neurship and increase the availability of goods and 
services for different social groups. Urbanization 
contributes to the formation of effective demand, 
and digital technologies provide flexibility of busi-
ness models, integration of offline and online trade 
and personalization of consumer decisions.

At the same time, the development of trade 
clusters in the digital environment is accompa-
nied by social challenges associated with un-
equal access to digital infrastructure, changing 
employment structures and the displacement 
of traditional forms of trade. This necessitates 
the coordination of cluster policy with the goals 
of social integration and spatial balance of urban 
development [2; 4; 9].

of business, but also as platforms for digital interaction, innovation and social communication. It is 
substantiated that the combination of urbanization processes with digital technologies changes the 
structure of consumer demand, employment models and the logic of trade infrastructure development, 
strengthening the role of clusters in ensuring sustainable urban development.

Field of application of the results. The results of the study can be used by local governments 
in the formation of urban development strategies, digital transformation programs and support for 
cluster initiatives, as well as in the activities of trade business entities and think tanks.

Conclusions. The urbanization of the digital society creates the prerequisites for the transformation 
of trade clusters into key elements of the socio–economic structure of the city, combining economic 
efficiency, digital inclusion and spatial cohesion.

Keywords: urbanization, digital society, trade clusters, urban economy, digital technologies, socio–
economic development, clustering.
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Table 1 summarizes the key socio–economic as-
pects of the urbanization of the digital society in the 
context of the development of trade clusters (Table 1).

Thus, the development of retail clusters in a digi-
tal city should be considered as a tool for adapting 
urbanized areas to new socio–economic conditions 
that are being formed under the influence of the dig-
ital society. Further analysis of the socio–economic 
aspects of the urbanization of a digital society should 
be carried out through the prism of the transfor-
mation of the urban consumer space. In digital cit-
ies, retail activity is less and less tied to a specific lo-
cation and increasingly operates in a hybrid format 
that combines the physical presence of retail facil-
ities with digital channels of interaction with con-
sumers. In such conditions, retail clusters play the 
role of integration nodes that combine logistical, 
service, information and social functions, ensuring 
the integrity of the urban economic space [1–4].

The digital society forms new models of consum-
er behavior focused on speed of access, convenience, 
personalization and information transparency. Ur-
banization reinforces these trends by concentrating 
demand and increasing the intensity of social con-
tacts. As a result, trade clusters cease to be exclu-
sively zones of purchase and sale and are transformed 
into multifunctional spaces of socio–economic activ-
ity, combining trade, leisure, communication, entre-
preneurship and the service economy. This changes 
the economic logic of their development, shifting the 
emphasis from sales volumes to the creation of add-
ed social and consumer value [3–7].

An important socio–economic effect of the ur-
banization of the digital society is the strengthen-
ing of network interaction between the subjects of 
trade clusters. Enterprises included in the clusters 
are able to exchange data, jointly use digital plat-
forms, coordinate marketing and logistics solutions, 
which reduces transaction costs and increases the 

overall efficiency of the cluster. Such networking 
contributes to the formation of local economic eco-
systems, within which trade activities are integrated 
with the financial, educational, creative and techno-
logical sectors of the urban economy.

The social dimension of the development of trade 
clusters in a digital city is also manifested in the 
change in the nature of employment. The urbaniza-
tion of a digital society stimulates the spread of flex-
ible forms of work, remote employment, self–em-
ployment and micro–entrepreneurship, which is 
reflected in the structure of clusters. Trade clusters 
become a space for the integration of various forms 
of economic activity, where small businesses, start-
ups and individual entrepreneurs operate alongside 
large network structures. This contributes to the 
diversification of population incomes and increas-
es the adaptability of the urban economy to chang-
es in the external environment [5–12]. At the same 
time, the urbanization of a digital society exacer-
bates the problem of socio–economic differentia-
tion within urban areas. The concentration of trade 
clusters in central or economically attractive areas 
can increase spatial inequality, limiting the access of 
certain groups of the population to quality trade and 
services. In this context, the development of trade 
clusters requires coordination with the spatial de-
velopment policy of cities, aimed at ensuring a uni-
form socio–economic effect of digital urbanization.

Digital technologies open up opportunities to 
overcome some of these imbalances through the 
development of decentralized trade formats, e–
commerce and local digital platforms. Trade clus-
ters integrated into the digital infrastructure of the 
city are able to extend their influence beyond phys-
ical borders, attracting consumers and entre-
preneurs from peripheral areas. This contributes 
to the formation of a more inclusive model of ur-
ban development, in which urbanization is not lim-

Aspect Manifestation in the context of 
digital urbanization Impact on trade clusters

Spatial concentration Growth of urban agglomerations and 
demand density Strengthening cluster effects

Digital technologies Platformization of trade and logistics Integrating offline and online business

Social structure Differentiation of income and 
consumption models Segmentation of cluster formats

Employment Spread of flexible forms of work Transformation of labor relations
Institutional environment Activation of the role of urban policy Supporting cluster initiatives

Table 1. Socio–economic aspects of the urbanization of the digital society and the development 
of trade clusters
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ited to spatial concentration, but is combined with 
digital accessibility of economic opportunities. The 
institutional aspect of the development of trade 
clusters in a digital society is associated with the 
growing role of local governance and partnerships 
between the public and private sectors. Urbaniza-
tion increases the need for coordination of eco-
nomic activity, spatial planning and digital trans-
formation, which makes the cluster approach an 
effective tool for implementing urban development 
strategies. Trade clusters can act as platforms for 
implementing pilot digital solutions, “smart city” 
tools and socially oriented business models. In the 
long term, the socio–economic consequences of 
the urbanization of the digital society will determine 
the competitiveness of cities through their ability 
to form sustainable trade clusters integrated into 
global and local economic networks. Such clusters 
become carriers of innovative potential, generators 
of urban income and important elements of social 
infrastructure, providing a link between economic 
growth and the quality of life of the population. It is 
in this context that the development of trade clus-
ters should be considered as a key mechanism for 
realizing the socio–economic benefits of the ur-
banization of the digital society.

Conclusions
The conducted research shows that the urban-

ization of the digital society significantly changes 
the socio–economic nature of urban development, 
forming new conditions for the functioning of trade 
clusters. Digital technologies enhance the role of 
clusters as centers of economic activity, innovation 
and social interaction, while increasing the require-
ments for their institutional organization and social 
responsibility. It is substantiated that trade clus-
ters in the conditions of digital urbanization perform 
not only an economic but also a social function, con-
tributing to employment, accessibility of goods and 
services and integration of different groups of the 
population into the urban economic space. Their de-
velopment should be based on a combination of digi-
tal innovations, spatial planning and socially oriented 
policies. Thus, the socio–economic aspects of the 
urbanization of the digital society determine trade 
clusters as an important element of sustainable 
urban development, capable of ensuring a balance 
between economic efficiency, social inclusion and 
competitiveness of urban areas in the long term.
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