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CouianbHo-eKOHOMIUHI acnekTu yp6anizauii yncpposoro
CycCniNibCTBa Y KOHTEKCTi PO3BUTKY TOProBesibHUX KJsiacTtepis

lNpeamerom gocnimpxeHHsA € colianbHO—EKOHOMIYHI npoLecy ypbaHisauii ynghpoBoro cycninbcTea
T8 MexaHi3My (hOpPMYBaHHS | PO3BUTKY TOProBeSbHWX KIacTepiB y MICbKOMY cepesoBuLi Nig BraVBOM
umehpoBuX TpaHchopMaLin.

Meroro pocnigxeHHs € 06rpyHTyBaHHS TEOPETUKO—METOANYHUX 3acag aHani3y ypbaHisauii umgh—
pOBOro cycninbcTBa Ta BU3HAYEHHS i BRIMBY Ha PO3BUTOK TOPrOBEbHUX KNacTepiB K IHCTPYMEHTIB
MigBULLIEHHS EKOHOMIYHOI 8KTUBHOCTI, MPOCTOPOBOI KOHKYPEHTOCHPOMOXHOCTI Ta cowuianbHOI IHTerpayii
MICbKUX TEPUTOPIN.

Mertoan gocnigxeHHs. Y poboTi BUKOPUCTAaHO METOAW aHani3y i CUHTe3y [/1s y3aranbHeHHs Teope—
TUYHUX Migxo4iB [0 ypbaHisawii Ta KracTepHOro po3BUTKY, CUCTEMHWV MiaXIE 455 JOCIMKEHHST B3AEMO—
3B'A3KY LUMghpoBMX TEXHOSIONIN, MICbKOIO NPoCcTOpY Ta TOProBerbHOI IHGhpacTpYKTYpU, IHCTUTYLINHWA aHa—
Ni3 [71 OUiHIOBEHHST POITi MICLIEBUX EKOHOMIYHWX areHTIiB | OpraHiB Bnagw, @ TakoXx MopiBHAMbHU aHarli3
4715 3iCTaBneHHs TpaguLinHVX i LMghpoBO OPIEHTOBaHNX MOAENeV PO3BUTKY TOProBENbHVX KITacTepiB.

Pesynbratu poboru. [joBeneHo, Lo ypbaHi3alis UnghpoBoro cycrinbctea (hopMye HOBY SIKICTb CO—
yianbHO—eKOHOMIYHOIro rNpocTopy MICT, Y SKOMY TOProBesbHI KIacTepy BUCTYNaKTb HE NULLIE (DOPMOKD
TepuTopianbHOi KOHLUEeHTpaLuii 6iaHecy, a v nnaTghopmMmamu Um1ghpoBoi B3aeMogii, IHHOBaLiv Ta codianbHoi
KoMyHikawjii. ObrpyHToBaHo, Lo NOEAHAHHS ypbaHi3auiiHiX NPOLECIB i3 UMGhPOBUMIM TEXHONOISIMU 3Mi—
HIOE CTPYKTYPY CrIOXMBYOro rMonuTy, MOZEN 3aUHATOCTI Ta JI0riKy pO3BUTKY TOProBesbHOI iHhpacTpyk—
TYpU, MOCUITKIOKYY POJib KNacTepiB y 3abe3rneveHHi CTIKOro MICbKOro po3BuTKY.

Fany3b 3acrocyBaHHsi pe3ynbrariB. Pe3ynbTatv JOCHIAKEHHS MOXYTb BYTY BUKOPUCTaHI opra—
Hamu MICLIeBOro caMoBpsayBaHHs rnpyv ¢hopMyBaHHI CTpaTerivi MiCbKoro po3BUTKY, MporpamM ymghpoBoi
TpaHchopmadii Ta NigTPUMKM KNacTepHVX IHILIaTUB, 8 TaKOX Y AiAnbHOCTI Cy6'eKTIB TOProBebHOro biz—
HECY Vi aHaniT4HVX LEeHTPIB.

BucHoBku. YpbaHizauis UmhpoBoro cycninbctea CTBOPHOE nepeaymMoBy A TpaHcghopmayii Topro—
Be/bHUX KNacTepiB y KIY0BI e1IeMEHTY coLianbHO—EeKOHOMIYHOI CTPYKTYPY MICTa, L0 MOEQHYOTL EKO~
HOMIYHY eCheKTUBHICTb, UNGDPOBY IHKITHO3IH0 Ta MPOCTOPOBY 3rYPTOBAHICTD.

Knio4uoBi cnosa: ypbaHizauis, uighpoBe CycninbCTBO, TOProBesbHI KacTepy, MiCbka eKOHOMIKa,
umehpoBi TexHOOorIi, coLianbHO—EKOHOMIYHWI PO3BUTOK, KITacTepu3adis.

IRYNA HNATENKO
Socio-economic aspects of urbanization of the digital
society in the context of the development of trade clusters

The subject of the study is the socio—economic processes of urbanization of the digital society
and the mechanisms of formation and development of trade clusters in the urban environment under
the influence of digital transformations.

The purpose of the studyis to substantiate the theoretical and methodological principles of analyzing
the urbanization of the digital society and determine its impact on the development of trade clusters as
tools for increasing economic activity, spatial competitiveness and social integration of urban areas.

Research methods. The work uses methods of analysis and synthesis to generalize theoretical
approaches to urbanization and cluster development, a systemic approach to studying the relationship
between digital technologies, urban space and trade infrastructure, institutional analysis to assess the
role of local economic agents and authorities, as well as comparative analysis to compare traditional
and digitally oriented models of trade cluster development.

Results of the work. It is proven that the urbanization of the digital society forms a new quality of the
socio—economic space of cities,in which trade clusters act not only as a form of territorial concentration
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of business, but also as platforms for digital interaction, innovation and social communication. It is
substantiated that the combination of urbanization processes with digital technologies changes the
structure of consumer demand, employment models and the logic of trade infrastructure development,
strengthening the role of clusters in ensuring sustainable urban development.

Field of application of the results. The results of the study can be used by local governments
in the formation of urban development strategies, digital transformation programs and support for
cluster initiatives, as well as in the activities of trade business entities and think tanks.

Conclusions. The urbanization of the digital society creates the prerequisites for the transformation
of trade clusters into key elements of the socio—economic structure of the city, combining economic

efficiency, digital inclusion and spatial cohesion.

Keywords: urbanization, digital society, trade clusters, urban economy, digital technologies, socio—

economic development, clustering.

Problem statement. In today's conditions of
rapid digitalization of socio—economic processes,
urbanization acquires new substantive charac—
teristics, transforming cities into complex digital—
physical systems. The concentration of popula—
tion, capital, infrastructure and information flows
in urban agglomerations creates both additional
opportunities for economic development and new
challenges associated with spatial inequality, frag—
mentation of labor markets and changes in tra—
ditional trade models. In this context, the devel-
opment of trade clusters as forms of organizing
economic activity that can integrate digital tools
into the urban environment and provide a sustain—
able socio—economic effect is of particular rele—
vance. At the same time, existing approaches to
the analysis of urbanization often do not take in—
to account the complex impact of the digital soci—
ety on the spatial organization of trade and cluster
processes. This necessitates the scientific under—
standing of the socio—economic aspects of urban—
ization in relation to the development of trade clus—
ters as tools for adapting the urban economy to
digital transformations.

Analysis of recent research and publica-
tions. Modern scientific research considers ur—
banization as a multidimensional process that en—
compasses economic, social and technological
transformations of urban space. A significant part
of the works is devoted to the analysis of the im—
pact of digital technologies on urban governance,
the development of "smart cities" and digital infra—
structure. At the same time, in studies of cluster
development, the emphasis is placed on the ter—
ritorial concentration of business, network effects
and increasing the competitiveness of regions
(Dolgopol O., Kuznetsova K., etc.) [1—61.

However, in the scientific literature, insufficient
attention is paid to the combination of urbaniza—
tion processes of the digital society with the devel—
opment of trade clusters as socio—economic sys—
tems operating in the urban environment (Nikitenko
V., Vasylchuk G., Merzhynsky E., etc.) [1—12]. This
forms a scientific gap, the filling of which allows us to
expand the understanding of the role of clusters in
ensuring sustainable urban development.

Presentation of the main material. The ur—
banization of the digital society is characterized not
only by the growth of the urban population, but al-
so by a qualitative change in economic and social
interactions. Digital platforms, e—commerce, lo—
gistics services and financial technologies trans—
form traditional trade activities, changing the spa-—
tial structure of supply and demand in cities. Under
such conditions, trade clusters become centers of
concentration not only of commaodity flows, but also
of data, services and innovations.

The socio—economic role of trade clusters in a
digital city is to create new jobs, develop entrepre—
neurship and increase the availability of goods and
services for different social groups. Urbanization
contributes to the formation of effective demand,
and digital technologies provide flexibility of busi—
ness models, integration of offline and online trade
and personalization of consumer decisions.

At the same time, the development of trade
clusters in the digital environment is accompa-—
nied by social challenges associated with un—
equal access to digital infrastructure, changing
employment structures and the displacement
of traditional forms of trade. This necessitates
the coordination of cluster policy with the goals
of social integration and spatial balance of urban
development [2; 4; 91.
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Table 1. Socio-economic aspects of the urbanization of the digital society and the development

of trade clusters

Aspect

Spatial concentration demand density

Digital technologies

ial str r :
Social structure consumption models

Employment

Table 1 summarizes the key socio—economic as—
pects of the urbanization of the digital society in the
context of the development. of trade clusters (Table 1).

Thus, the development of retail clusters in a digi—
tal city should be considered as a tool for adapting
urbanized areas to new socio—economic conditions
that are being formed under the influence of the dig—-
ital society. Further analysis of the socio—economic
aspects of the urbanization of a digital society should
be carried out through the prism of the transfor—
mation of the urban consumer space. In digital cit—
ies, retail activity is less and less tied to a specific lo—-
cation and increasingly operates in a hybrid format
that combines the physical presence of retail facil—
ities with digital channels of interaction with con—
sumers. In such conditions, retail clusters play the
role of integration nodes that combine logistical,
service, information and social functions, ensuring
the integrity of the urban economic space [1—4].

The digital society forms new models of consum-—
er behavior focused on speed of access, convenience,
personalization and information transparency. Ur—
banization reinforces these trends by concentrating
demand and increasing the intensity of social con—
tacts. As a result, trade clusters cease to be exclu—-
sively zones of purchase and sale and are transformed
into multifunctional spaces of socio—economic activ—-
ity, combining trade, leisure, communication, entre—
preneurship and the service economy. This changes
the economic logic of their development, shifting the
emphasis from sales volumes to the creation of add—
ed social and consumer value [3—71.

An important socio—economic effect of the ur-
banization of the digital society is the strengthen-—
ing of network interaction between the subjects of
trade clusters. Enterprises included in the clusters
are able to exchange data, jointly use digital plat—
forms, coordinate marketing and logistics solutions,
which reduces transaction costs and increases the

Manifestation in the context of
digital urbanization

Growth of urban agglomerations and

Platformization of trade and logistics
Differentiation of income and

Spread of flexible forms of work
Institutional environment Activation of the role of urban policy

Impact on trade clusters

Strengthening cluster effects
Integrating offline and online business
Segmentation of cluster formats

Transformation of labor relations
Supporting cluster initiatives

overall efficiency of the cluster. Such networking
contributes to the formation of local economic eco—
systems, within which trade activities are integrated
with the financial, educational, creative and techno—
logical sectors of the urban economy.

The social dimension of the development of trade
clusters in a digital city is also manifested in the
change in the nature of employment. The urbaniza—
tion of a digital society stimulates the spread of flex—
ible forms of work, remote employment, self-em-—
ployment and micro—entrepreneurship, which is
reflected in the structure of clusters. Trade clusters
become a space for the integration of various forms
of economic activity, where small businesses, start—
ups and individual entrepreneurs operate alongside
large network structures. This contributes to the
diversification of population incomes and increas—
es the adaptability of the urban economy to chang—
es in the external environment [5—12]. At the same
time, the urbanization of a digital society exacer—
bates the problem of socio—economic differentia—
tion within urban areas. The concentration of trade
clusters in central or economically attractive areas
can increase spatial inequality, limiting the access of
certain groups of the population to quality trade and
services. In this context, the development of trade
clusters requires coordination with the spatial de—
velopment policy of cities, aimed at ensuring a uni—
form socio—economic effect of digital urbanization.

Digital technologies open up opportunities to
overcome some of these imbalances through the
development of decentralized trade formats, e—
commerce and local digital platforms. Trade clus—
ters integrated into the digital infrastructure of the
city are able to extend their influence beyond phys—
ical borders, attracting consumers and entre—
preneurs from peripheral areas. This contributes
to the formation of a more inclusive model of ur—
ban development, in which urbanization is not lim—

266 PopmyBaHHS pUHKOBUX BigHOCKH B YKpaiHi Ne12 (295)/2025
ISSN 2522-1620 (print)



COUIATTbHO-TPYOOBI NMPOBJIEMU

ited to spatial concentration, but is combined with
digital accessibility of economic opportunities. The
institutional aspect of the development of trade
clusters in a digital society is associated with the
growing role of local governance and partnerships
between the public and private sectors. Urbaniza—
tion increases the need for coordination of eco—
nomic activity, spatial planning and digital trans—
formation, which makes the cluster approach an
effective tool for implementing urban development
strategies. Trade clusters can act as platforms for
implementing pilot digital solutions, “smart city”
tools and socially oriented business models. In the
long term, the socio—economic consequences of
the urbanization of the digital society will determine
the competitiveness of cities through their ability
to form sustainable trade clusters integrated into
global and local economic networks. Such clusters
become carriers of innovative potential, generators
of urban income and important elements of social
infrastructure, providing a link between economic
growth and the quality of life of the population. It is
in this context that the development of trade clus—
ters should be considered as a key mechanism for
realizing the socio—economic benefits of the ur—
banization of the digital society.

Conclusions

The conducted research shows that the urban—
ization of the digital society significantly changes
the socio—economic nature of urban development,
forming new conditions for the functioning of trade
clusters. Digital technologies enhance the role of
clusters as centers of economic activity, innovation
and social interaction, while increasing the require—
ments for their institutional organization and social
responsibility. It is substantiated that trade clus—
ters in the conditions of digital urbanization perform
naot only an economic but also a social function, con—
tributing to employment, accessibility of goods and
services and integration of different groups of the
population into the urban economic space. Their de—
velopment should be based on a combination of digi—
tal innovations, spatial planning and socially oriented
policies. Thus, the socio—economic aspects of the
urbanization of the digital society determine trade
clusters as an important element of sustainable
urban development, capable of ensuring a balance
between economic efficiency, social inclusion and
competitiveness of urban areas in the long term.
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